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Overall comments from the judges:
We were pleased to see such high-quality entries being submitted in the first 
year of this new award and would like to thank all the entrants for taking the 
time and putting in the effort to create their proposals. We congratulate the 
highly commended teams, whose creative responses to the brief stood out.

All the entries had different points of strength and some of the elements that 
the judges liked in the shortlisted entries included the mixed methods and 
sources used for recruitment and well as the creative mix of methodologies 
proposed for the fieldwork itself. Realistic and detailed sample and cost 
breakdowns were also considered to be important, along with a clear 
explanation of how the proposed methodologies would maximise the 
insights gained from the research. The panel were pleased to see examples 
of entrants using informed arguments to challenge elements of the brief.

The brief changes each year, so everyone starts from a level playing field. 
Why not show us what you can do in 2020?

The judges said:
The panel would like to congratulate this winning entry. 

The submission shone through for the depth of 
consideration that went into putting together all of its 

recommendations. It is a fieldwork-driven proposal through 

and through, with creative recruitment and fieldwork methods 

that convincingly convey how their suggestions will deliver 
better data whilst reducing the burden of fieldwork on 

respondents. The proposal included a realistic and detailed cost 

breakdown to support the cost-effectiveness of their assumptions. 

The judges particularly liked the strong focus on how 
to leverage innovative tools to deliver better 

outcomes. 
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