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The brief changes each year, so everyone starts from a level playing field, and once again next year we will offer a choice of qual or quant options. Why not show us what you can do in 2022?

Creative Fieldwork Team of the Year

“The Sermo Team is pleased to sponsor the 2021 BOBI Award for
‘Creative Fieldwork Team of the Year’. This award closely aligns with
our daily mission to bring a creative lens to fieldwork in order to
deliver high-quality data for our healthcare partners, and we are proud
to support and recognise these achievements within our industry.”

Extracts from the winning entry:

SURVEY DESIGN

THE KEY COMPONENTS

Enhancements to maximise engagement and
ensure honest, thoughtful answers by

working with our award-winning question
components for both questionnaires.

QUALITY COMPLIANCE

RECRUITMENT AND

Your data will be collected PRE-SCREENING

and checked through our
multi-layered, stringent 2
and best-in-class quality suite
to deliver reliable data you
can trust.

' Pre-profiled, ready to survey
respondents mean you can
easily target audience. We will
also run pre-screening to

reach a robust, relevant sample.

CARE-GIVER FU RVEY
PATIENT SURVEY

An immediate follow-on
Core survey to include a Chatbot

compenent to the patient survey S ) e
consent for caregiver follow-on. Q
3

that guarantees linked patient +
caregiver data.

Winners' Statement:

“This submission demonstrated a powerful
combination of human understanding

and technological innovation. Taking the
challenges of the pandemic and the evolution
of new tools into consideration it delivered
beyond the brief with an innovative, relevant
and cost-efficient solution.”

sermo

PROJECT TIMELINE
7. DATA PROCESSING
E— 5. SOFT LAUNCH [8th e .
1. FINAL MATERIALS [26th March-1st April] April] Once fieldwork is complete

[26th March] your data will be run

through both our
automated systems and

A soft launch is run to

We programme the
provide the opportunity

You submit the materials 4 surveys versions and

(4 g'aire versions) and prepare the survey links. for enhancements to be expert data processing
full specifications. made. et
=i @ & Gr—i &= =
2. KICK OFF CALL [26th March]  4_TESTING [6-8th April] 6. FULLLAUNCH 8. FINAL DATA
[12th April] DELIVERABLES
After reviewing the submitted You will review and test the — . [27th April]

materials we will set up a time with 4 different survey links.
you to introduce your dedicated data is checked and any
team, walk through all specifications Any changes will be made changes are made, the
and discuss any suggestions to before approval is given- project will move to full agreed format, along
enhance your project. see more detail on next fieldwork. with a confirmation of

page. final costs. Q

Once the Soft Launch
You will receive your
secure data in the pre-

The judges said:

“This was a strong all-round entry that carefully considered every aspect
of the RFP and really brought the proposal to life with relevant and
welcome suggestions. Realistic pricing, sound, industry-recognised
recommendations and a robust testing process set this entry apart. The
addition of interactive Al functionality gave the entry an interesting unique
selling point, that enhanced the clear, well-presented proposal. The
Judges would like to congratulate the winners on this compelling entry.”
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